Digital Marketing
BACKGROUNDER
WHAT IS DIGITAL MARKETING?
Digital marketing is an extension of your traditional radio, TV and print
advertising and marketing strategies. While these outlets are still good paid
forms of publicity, traditional strategies make it hard to measure the results
of your campaign. This is where digital marketing comes in. Digital marketing is
the promotion of your brand on any electronic device. This includes everything
from mobile advertising to website management. If used effectively, digital
marketing allows your brand to measure your marketing successes in real time.

WHAT KIND OF DIGITAL MARKETING
STRATEGIES ARE THERE?
Digital marketing has many different types of strategies your brand can utilize. Search engine
optimization, search engine marketing, display advertising, email marketing, text message
marketing, and YouTube marketing are just some of the effective digital marketing strategies.
Which digital marketing strategies is right for your brand depends on what platforms your
buyer personas use.

HOW TO CREATE YOUR PERFECT BUYER PERSONA
Creating a buyer persona is an essential ﬁrst step in implementing your digital marketing
strategies. A buyer persona allows you to effectively understand your audience and how
you can best reach them. So how do you create the perfect buyer persona for your brand?
Start by interviewing current customers. Figure out what platforms they are on and where
they like seeing your brand’s message. Never assume anything about your customers. Have
customers ﬁll out forms that give you information about themselves. The questions can be
about their demographics or about their online/mobile usage. Always encourage feedback
whenever you can on blogs or in surveys.

WHY SHOULD YOUR BRAND IMPLEMENT
DIGITAL MARKETING STRATEGIES?
As technology continues to develop, more and more people are turning to the Internet for
research and the decision making process. Social media alone has some of the largest and
most effective platforms for communication about products and companies. Facebook
right now has 1.55 billion users. YouTube has 4 billion video views a day. Not to mention
the 3.5 billion searches per day on google. Why not implement a digital marketing
strategy that allows your brand to reach your buyer persona on these platforms?

THE BOTTOM LINE
People are changing the way they research and make purchasing decisions.
Don’t fall behind and risk missing out on platforms that have huge audiences.
Many of which are likely already included in your buyer persona. The bottom line
is that the traditional marketing and advertising strategies are not enough
anymore. Stay ahead of the competition and implement new digital marketing
strategies and let us help carry your brand into the future.

Source: www.sas.com/en_sg/insights/marketing/digital-marketing.html

At Warehouse75, our mission is to build valuable interactive digital
experiences by leveraging creativity and innovative strategies. We
specialize in web development and design, pay-per-click advertising, search
engine optimization (seo), social media management, e-mail marketing,
analytical data monitoring + reporting, and online reputation management.

DIGITAL STRATEGY + PLANNING

RESEARCH + ANALYTICS

CUSTOMER ACQUISITION

Let’s brainstorm.

Data in the raw.

No more guesswork.

WEB DESIGN

PRODUCTION

RESPONSIVE DESIGN

We know code, lots of it.

Depicting You.

Mobile First Deisgns.

SOCIAL MEDIA MANAGEMENT

PAY-PER-CLICK MANAGEMENT

SEARCH ENGINE OPTIMIZATION

How many likes do you have?

Digital advertising.

Increase your rankings.

